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Sana inspires brilliance by
connecting people with brands.

Sana is often considered an essential branch or division of
your core executive team — a boutique agency specializing
in brand development who comprehends your vision for the

future and how to work with your team to achieve it.

THE TRUE ORIGIN of the word Sana “‘

means brilliance, radiance, or Sa n a
splendor through praise. ")\\\




Areas of Expertise
and Mastery

BRAND RESEARCH

Brand and Name Equity Research
Brand Positioning Development
Positioning Evaluation

Customer Experience Journey
Effectiveness Tracking
ROI'Measurement

Creative Evaluation
Communications Optimization

Product and Service Innovation

BRAND STRATEGY

Master Class Presentations
Brand Strategy Consulting
Company and Product Naming
Brand Architecture

Define Your North Star
Develop Brand Core

Brand Positioning and Pillars

Customer Experience Roadmap

BRAND CREATIVE AND DESIGN
Corporate Identity

Face of the Brand Visual Expression
Voice and Tone of the Brand

Internal and External Brand Launches
Social, Digital and Website Development
Sales Tools and Training

Marketing Strategy, Campaigns and Execution

BRAND MANAGEMENT

Brand Standards and Guidelines Book
Infusing the Brand Into Hiring and Training
Brand Tracking and Measurement

Brand Compliance
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P CLIENT LIST 1985-PRESENT

NATIONAL JPMorganChase “"

GEOGRAPHIC

urDienzp  fohmonohmon

HB® .

AstraZeneca

Z HEALTH

WALT DISNEY NICKELODEON VAT TRUMP

NATIONAL GEOGRAPHIC TIME WARNER GLAXO SMITH KLEIN FLORIDA FINANCIAL ADVISORS
DISNEY INTERACTIVE NFL TAMPA GENERAL HOSPITAL SMOKEY ROBINSON FOUNDATION
HBO BRISTOL-MEYERS SQUIB ANAZAO HEALTH NOKIA - LATIN AMERICA
NATIONAL PUBLIC RADIO JOHNSON & JOHNSON STRYKER UNIVERSITY OF SOUTH FLORIDA
BUENA VISTA PICTURES MERK USF HEALTH UNIVERSITY OF WEST VIRGINIA
TOUCHSTONE PICTURES ASTRAZENECA JPMORGAN CHASE ALL PRO DAD

HOLLYWOOD PICTURES ABBOTT BANK OF FLORIDA REEVES IMPORT MOTORCARS

JERRY BRUCKHEIMER

BAYER

FOWLER WHITE BOGGS

BIC - INTERNATIONAL



ILLUSTRATION AND DIGITAL ART
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P ILLUSTRATION TRADITIONAL & DIGITAL
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BRANDING & IDENTITY DESIGN
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TWISTER TRUMP TOWER AnazaoHealth™”¢* THUNDER BAY

Create, Heal, Live

The Dark Side of Nature Corporation
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LUKE BROTHERS INC. ;

SANTA MONICA, CALIFORNIA
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THIRKTY
THREE

THE STORY OF HOPE

®

EHIMUIE

Operation
Light Force

Building Eternal Legacies™
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AntiguaBay

YACHT CLUB | CLEARWATER, FLORIDA
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Robson Investment A D V I 8 O R S
Stl’ategles The Value of Experience

OCEAN WATERS
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Where Smart People Learn™
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Anclote Key
Capital Advisors

) AdvancedRx

Optimizing Provider Care™

Clariifi &

Turning tests into therapy.™

STUTZMAN GROUP

G PAQE?

GLOBAL PRAYER ALLIANCE

ROOM AWAKENINC

JUSTPIGHT

Drafting Design, Inc.

B
ZiraN LIGHT FORCE g

INSTITUTE
WELLNESS

\E

G . MBS

MotorSports® ﬂwm

Nt

GLOBAL PRESENTATION
STREAMS
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Sixwatch ﬁ Njnahteava
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BizLoans 911 ‘ ‘»

Emergency Cashflow Loa



} B R A N D E I_ E M E N T S Brilliance in Branding.™ i:::’*

A NATURAL PATH
FOR CAMBODIA

ANCHORED Natural

REOHNURYENE W
b 1N
ANCHORED NATURAL PRODUCTS
phlitaphl thommocheate youthkea
No. 160 E2, Preah Sithanouk Boulevard
Beoung Keng Kong [, Khan Chamkarmon

Phnom Penh, Cambodia

Tel: +855 (0) 23 224 487

Fax: +855 (0) 23 224 488

www.anchoredproducts.com

www.anchoredproducts.com
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FREEDOM

FREEDOM FREEDOM FREEDOM FR.EEDOH

—PARK = ~PARK = PARK K —

DOWNLOADING LOGOS

Our logos are free to download and use
for our employees and our partner
agencies at www.freedomparkhub.com

PRIMARY COLOR PALETTE
Photoshop transparent PNG and
Color is a powerful tool that provides a quick means of identification. Freedom Park maintains an impressive

lllustrator EPS files are both available m’ ——
amount of brand equity in our recognizable color scheme. Consistent use of these primary colors will provide a =
common link among Freedom Park and its marketing, advertising and promotional materials. A R O U N D T H E O F F| C E

cusTOM

PANTONE 556 C COOLGRAY11C PANTONE 7451 C T ﬁ m‘:l“:f:‘isw
Green Gray Blue ‘- §
RGB: 120 154 117 RGB: 84 86 91 RGB 137 171 227 ' @ '
HEX/HTML: 789A75 HEX/HTML: 545658 HEX/HTML 89ABE3 "k 8
CMYK:350 47 34 CMYK: 48 36 24 66 CMYK 462300 FREEDOM \‘
— PARK —
PSYCHOLOGICAL MEANING: PSYCHOLOGICAL MEANING: PSYCHOLOGICAL MEANING: N ’
Renewal, growth, nature, Security, technology, reliability, Calming, confidence, intelligence,
environment, healthy, good luck, intelligence, staid, modesty, faith, truth, heaven, cleanliness,
youth, vigor, spring, generosity, dignity, maturity, solid, practical, open spaces, freedom, imagination, - EMBOSSED

GIFT NOTE PAD
peaceful, fertility, and envy. and conservative. expansiveness, and inspiration. FOR INVESTORS & DONORS




CORPORATE PRINT COLLATERAL
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JANUARY 2015

03

SATURDAY
7:00AM-9:00AM

7:00am-9:00am

010215

ORT MOTORCARS a, Cath 1

You are invited to Reeves M -an
opportunity for car owners and enthusiasts to showcase classic,
exotic, luxury and super cars. This exclusive event is hosted at
Reeves Import Motorcars the first Saturday of every month. Bring
a friend and join us for beignets, free coffee and esprit de corps!

For more information or directions,
please email Jeff Wisz at
jwisz@drivereeves.com, or call:

813.933.2811

LOCATION:

TAMPA. FLORIDA Reeves Import Motorcars

WHEN:

First Saturday of Every Month
WHO'S INVITED:

Car Owners, Enthusiasts and Guests

LOCATION:
Reeves Import Motorcars

WHEN: 7:00am- 9@

First Saturday of Every Month

WHO IS INVITED: O ! 0
Car Owners, Enthusiasts & Guests -

ADMISSION: For more information or directions,
Complimentary to Public

VEHICLES WELCOMED:
Classic, Exotic, Luxury and Super Cars

SERVING:
Bagels, Muffins and Free Coffee

ADMISSION:
Complimentary

For more information or directions, please email
Jeff Wisz at jwisz@drivereeves.com, or call: . -
813.933.2811 please email Jeff Wisz at

SERVING: Jjwisz@drivereeves.com, ¢

Coffee and Beignets 813.938.2654

ecces v
M/ @t@)’f‘s facehmkcnmlsmesmrn.tz?:z @

MotorSports Mb

GATHERING Motorsports” Reaes

MotorSports

GATHERING

GATHERING
Instagram:

@MotorsportsbyReeves
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Quality,
EXPCITISC and
Reputation
are worth the wait!
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CAPTRUST ﬁg

Privare W

; Yealth
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wealth manager process by augmenting
proficiency in client relatior ps while
L 5 specific area of

forever,




P CORPORATE PACKAGE

We've got your six!

TOTAL BACKUP TOTAL SECURITY CARE
CARE Requlator

B Continuity Planning

- Backup & Di

TOTAL DEVELOPMENT

TOTAL CLOUD
CARE SR,

« Full or Hybrid Cloud Migration

TOTAL STRATEGY

BUSINESS & TECHNOLOGY ALIGNMENT
MANAGED SECURITY SERVICES

MANAGED IT SERVICES

Sixwatch

Stronger together™

for deployment!

Sixwatchﬁ

Stronger together™

Brilliance in Branding.™

Sixwatch

5> Sana

Stronger together™

watch understands the chall
when s
security, support, and leader

nges businesses

ng for total IT s

services.

AND STORY

Our Heritage Above & Beyond

he name Sixwatch pays

and dedication to our ct

Simply having the right tools is not enougl

EXECUTIVES MANAGERS

naging you
ucial.
t

Sixwatch

N

Stronger together™

INDIVIDUALS

WE'VE 60T YOUR SIX! SUPPORT: 866.29 SIXWATCH.CON
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September 19-20, 2013
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BROCHURE DESIGN
8.5” X 11" TRIFOLD
CATEGORY: SALES COLLATERAL
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PROMOTION GUIDE IN THEATRES JUNE 27

CHAVEZ DELAHOYA

L%nr%u‘w, PICTURES
present

DALMATIANS

Paasengar Bafety
Instructions
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OAND CVERVIEW

Asset Allocation Perfornance: Pension £+
TOTAL ASSETS. -
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Bio Mini-Revo Fixation System

ThRevo' Shoulder Fixation System
e [

Bio Mini-Revo’ Surgicl Techique ThRevo" Shoulder Fixation System

Bio-Mini-Re
Surgical Technique

(MENI SIZED, MAXIMUM PERFORMANCE

....... 3 « LR EALLE L7 3925l ol cokaer_servicsBtmvsive cim
e R s e Coikirnee Sorvics: 1S002ITANET  wwwibvalee com RUULS, oS Clakirmer Service: 1B002ITO1SR  wwew bovabec com

CMED 1T Concapt Bolevard AL P27) 3005250 CONMED 11311 Concaps Boudesrd FAX [F27) 3905258
longe, FL 37T IE008 Insernnongl FAX: +1 [T27) 1974540 longe, ML 307734008 Insyrmciiongl FAX: +1 (737} 3974540
% 7271 2. .



} D I R E c T M A | I_ E R S Brilliance in Branding.™ i:::’ Sana

Ribbon Cutting and
Grand Opening Ceremany
Coming April 2017

ATTENTION TAMBA BAY

when vou | HETIEE | Teimc
uw

BEE THIE., THIS...

Let’s Celebrale!

Ribbon Cutting

Grand Opening Ceremony
=3 ==K = ShEe S

FLARE R B I DT TR
(477 Rhaa bR CRUSHE R -5
0953901 00021 -0779-000-1143

Wr. Jerf ass

Or current Resident

7339 Carlton pres Dr. Apt. F

Wew Pre Rohy FL 34653-6828
BlbieledsHaslelssellsaralistsoedibucleloral bl frard

ATTENTION TAMPA BAY
FERARRI OWNERS!

1 5% ¥ Hor Mercedss recommended seprices
‘q e FS!

FOR UNSURPASSED SERVICE
AND UNBEATABLE PRICES - e =

AT ONE © En T LOC

B Fiexivie Service  [B] Flexinle Service

T g
o 0 T e

L et i

O Current Resident
7339 Carlton Ares Or, apt. F

Wow Prt fchy FLOJ4651-6828
Bl sbebssbleaMasbbessbel bbbl aehiblasel

or cafl B13-375-3699 today

QLALLM

Now Pri Hchy FL 34651-G828
Teallsbidallnsbabssbltla bl bt el o]
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OFFICIAL PRO FOOTBALL HALL OF

YEARBOOK

e

HALLTFAME

CLASS OF 2006

HALL OF FAME
o

ARTIFACTS

OF THE HALL

‘ --_,g,-;g—_.‘ 07841 H M ‘

PLUS MUCH MORE!
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AWALK JESANENE
THRUUGH .

ooy AMMONS o~

AS SEEN ON amazon AVAILABLE FOR PURCHASE
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JESSE BIRKEY JESSE BIRKEY

TAYS

F -
g 8
’i

RICHARD MuLL
STubeny EOiT| g )

AS SEEN ON amazon AVAILABLE FOR PURCHASE
N



ADVERTISING, OUTDOOR AND EXHIBIT
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www.DriveReeg'
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ém;{n- o !wrn/u.l—'.f Foséregr Our iden of an eleg

sant lifestyle
ineludes panoramic views of specticular sungis arkling waters

ol the Atlantic Ocean and endless miles of besch o explore

With ever 33 billion in extraumd

ondominium communitics planned,

Dieean Wiers Developn & designs will complement Florida's

distinetive environment. These propertics will take their inspired place

along the “Coast of Dreams

For more information, call us or visil our website

(O

OCEAN WATERS

BEvELO P MENT

v Fictere Clsetbpiment s so
individuals to join our dynans We
Tuxury oceanfront living in Ormond und Duytona B

e are leoking Tor b

w future. Speci

OCEAN WATERS

cEuvELOoFMENT went, Marketing, Construction snd Finance,

Profiles of

LEADERSHIP

Winston Churchill

y -}))::'.\‘.' i\\ ‘:?.-'
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TO ACHEIVING YOUR AGILE
SOFTWARE APPLICATION GOALS

RIDGELINE STRATEGY follows the agile development method which

>4 allows us to provide you the best and quality-driven product development
A process. We involve our clients into our customer centric development
RIDGELINE process which includes in-person meetings, mock-ups, daily scrums, weekly

or bi weekly client updates, code review and QA testings. We make sure that
STRATEGY s
our development process run faster and scalable to save you time and
money. Ridgeline Strategy believes that transparency is the key to building

successful applications.

+1813.360.6838 | WWW.RIDGELINESTRATEGY.COM ;—Q
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Love Life, Love Yourself, Love Lila.

More than just an inspirational
website, Louve Lila is an online
destination! We are the only

contemporary e-tailer that

inspires women daily to love life
and themseluves through real

fashion and merchandise.

Kj" .|
www, [ OVe-| Férﬁ?,a@m
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Audi LUl

Certified pre-owne
WE QUADRUPLE INSPECT

|-275 & Fowler Ave. www.drivereeves.com

OUTDOOR

-
R —
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CAPIRUST®

Foundations
Endowments & Institutions
Retirement Plans

Religious Services

Private Wealth

Brilliance in Branding.™

CAPIRUST
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McCcLaren

IFIT DOESN T

PUSH THE EDGE,

IT S NOT BOOD ENOUGH

- — e
Y /

McLAREN MP4-12C
THE CAR
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ALLNATHRAL

THONDER

THUNDER BAY
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NEW MEDIA AND DIGITAL
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i : . BUILDING
Qﬁg) AL GALLERY
ENCHANTMENT . A CULTURE

T RESID

Driving Directions
1FRONT RESIDENCES The property is conveniently located on
Clearwater Beach, accessible from -275
via East Bay Drive and from Route 60 (Gulf
to Bay Boulevard).

CLEARWATER BEACH | TAMPA BAY

THE RESIDENCES

THE TEAM

THE NEIGHBORHOOD Click here for MapQuest directions

Coumery Ciuby

MEDIA CENTER THE BUILD e e i s
CONTACT US i Sales center inside Best Westem hotel Clearwater
L I DENCS 691 South Gulfview Bive. i (o))
| DOWNLOAD BROCHURE TPERIEAA, C\earwalﬁr Beach, Florida 33767 B
1 TERRACE VIEWS Phone: 727-447-5120 or 1-800-298-0658 e d
1 THE NEIGHBORH( e J bk

MEDIA CENTER Bateair

Sallogir

click map and drag to mova

WATCH AMENITIES VIDEO .
zoom In zoom out

TERRACE VIEWS

|
From the signature five-story Grand Archway, to the residences' curvaceous
lines and shapes that resemble & butterfly in flight, Enchaniment is among the
most spectacular architecture seen in the United States for beachfront
condominium living.

ENCHANTMENT

NT RESIDENC

I v ClicK hiere fo see views
from each residence

€

ENCE L-_\_\GT.\-\ENT FLOORPLAMS / VIETUAL TERRACE VIEWS | THE RESID

THE BUILDING

THE TE#

PLEASE SELECT A FLOOR LEVEL FLOOR 8 THE NEIG

PLEASE SELECT A RESIDENCE
MEDIA CEP

INTACT US

ATCH AMENITIES VIDEO
AD BROCHURE
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WHO WE ARE  THE PURSUIT OF EXCELLENCE ~ HEALTH & WELLNESS  CONTACT n u [E‘ﬁ

HEALTH & WELLNESS

I 50 EORFRNT 00 PRODOCTS WS, WT'LL EVE 00

CONTACT US

UMD 7 FULLOW TS UL S WE R ACWRTD CP (0 YL o GRaCrm
SIMPLE HEALTH. W LD, WA T S1AN e 1 WA 08411

GUARANTEED. B13.486.1984

-T.F(EV PURS Uﬂ|'|' 'gr : WELCOME!

WELCOME!

REACH DUT TOOAY TO
My name is Kris Castellanos and I am passionate that you will ¢ i )

take this information and use it to fulfill the God-sized dreams
He has put in your heart whether it be in ministry, business, or

Request Form
just being the best you that he created you to be!

Farsl Name

Larst ame

T

Phone Nurmbed | 123-458.T881)
Zp Cot”

[T ———

Commanis

* Fagumes bele. Fou reuat snier caled inkorraaton
o i Rkt secrsnnst b o fem 1 Bubenat

FOURS STEPS TO EXCELLENCE

‘The Pursuit of Excellence program
focuses on improving four main
areas of your life or business.

1. Spiritual 3. Emotional
2. Health 4. Financial

COMPLIMENTARY RESOURCES

et 1 o et e b e

LEARN MORE ®
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ADVANCEDRX PROVIDER SERVICES: POINT OF CARE | PHARMACY | BENEFITS

AKDVANCE DRX PROVIGER SERVICES:  POWTOF CARE | PHARMACY | BEMEFITE AdvancedRx ..o
- Cprtin e o
L | ‘ |

s 2l

HOME
oUR SERVICES
AROUT US

CONTACT

HoME

B SEBVICES

AnOUT US

caMTAET

WELCOME

Yes, we have a whole new look. Our new brand identity has o o @ @

been developed to support our business vision. The foundation
for creating our identity has been our brand positioning and
HOME
our brand character,
OUR SERVICES
ABOUT US
is a Pharmaceutical Services Company that empowers provider.
Advanced Rx is a i utical Service jpany that @ WErS providers e
s fast and con

access lo medications

he ability to deliver fo p 2rien’

directly patient

We take

wy mail Our s

EXECUTIVE TEAM

ersonal physician's office :
i Pharmacy Survices Datails

pride in understanding payo including the Intricacies of prior

CLINICAL PHARMACY

ons. and regulations. We are
ims and brilkant people Y

authonzations, billing, reimbur: u Jeff Azevedo

dedicated to transform provider practices with agile sys! Jult Agwerde r

A DIFFERENT APPROACH - an

LEARN MORE 3

Parag Choksl

Bran Farrs

COMPOUNDING SERVICES

OVERVIEW iy

m b2 @ varnety of

“ADVANCED RX PROVIDER PORTAL IS BOTH AGILE AND
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Flow Fitness Cordially Invites You To Our £ v I M An Exclusive Online Webinar An Exclusive Online Webinar hested by Jesse and Kara Birkey.
Riverview. Florida: ‘__A hosted by Jesse and Kara Birkey.
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0900 PM - EST
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LET’S CREATE a modern culture that promotes innovation over me-too

thinking, purpose over process, collaboration over silos. Sana defines clarity
and brilliance that inspires brand connections through the power of strategic

thinking and creative expression. Let’s connect today!

Tampa, Florida 33612 ‘.‘

sana-branding.com ?27-645-3621 Direft 'I)\\\ Sa na

jeffrey@sana-branding.com



